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DieZugspitze is published by and for the members of the

BMW CCA New York Chapter Inc. (“The Club”). All of its

contents shall remain the property of the club. The Club

assumes no liability for any information contained herein or

provided by its member/volunteer consultants. None of said

information bears the status of factory approval unless so

indicated. Modifications within the warranty period may void

your warranty. The Club is not connected in any manner

with BMW AG or BMW NA. “Unless otherwise stated,

maintenance and modification procedures herein are not

“Factory Approved” and their use may void your BMW

warranty. Ideas and opinions are those of the writers and

no authentication or approval is implied by editors or

publishers, who assume no liability for information

contained herein.

Servicing BMW and Other European Cars
Older Car Service & Restoration

Race Car Services

114 Pearl Street

Mt. Vernon, New York 10550

(914) 668-1300

Can't Wait for Your Next Issue ?

THEN DON'T !

 Log on to www.nybmwcca.org

and download Die Zugspitze

before it hits your mailbox !
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Name:________________________
Address: __________________________
City/State/Zip:______________________Nassau Cty Resident (Y/N)
Tel No:_____________________Email:____________________
# of Adults _______x $15=Total____________________
# of Children _________________Ages #1____ #2_____#3_____
Member #____________________
T-Shirt  - S_______ M______ L_________ XL_______ XXL_______

The New York Chapter of the

presents our
B M W C C A

Additional Information and
PayPal Address (Add $3.50) -

events@nybmwcca.org

First
Annual BMW
Family BBQ

&
Car Show

Mail To:  NY BMW CCA
PO Box 607 Westbury, NY 11590

July 10th, 2004
(rain or shine)

Eisenhower Park
East Meadow, NY
North Linden Field

Car Show starts 12 noon

BBQ starts 2pm

Show and Parking will

be in lot #6A

$15 pp
             Checks • Money Orders • PayPal

Children eat free
(up to 8 yrs old)

RSVP with member number and
names of people in your party

Call 516-792-2002 or

events@nybmwcca.org

Registration closes

July 7th

Don't wait !

Featuring BBQ from
NYC's famous

Brother Jimmy's BBQ

“Put South in yo' Mouth!”

T-Shirt
included

BBQ Sponsors
Small Car, Inc.
GrafikDezine

Phil's Auto Body
Allstate Insurance
Turner Motorsports

Euromeccanica
Habberstad BMW

Bavarian Autosport
RPM  Racing

Alloy Wheel Repair
Specialists

Special Notice:
Nassau Cty. Dept of Parks requires a county

leisure pass or a license w/a Nassau county address of
any occupant in the vehicle entering the park, otherwise a $10 fee

applies. NYBMWCCA will refund the $10 fee to non-Nassau County
members coming to the event.  One rebate per car/family w/proof

Add $3.50 Paypal Fee

Almost sold out !

Clowns
& Face
Painting
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 I would like to thank those of you that took the
time to cast your vote for the bylaw changes.
Making these changes is the only way to
ensure that the chapter is protected in the
future. The bylaw change (Candidates for
President and Treasurer must have prior
service as a member of the Board of Directors
in order to be eligible to serve) has passed.

  The New York Chapter BMW CCA is inviting
all of its members to attend our first Family
BBQ and Car Show, July 10 at Eisenhower
Park located in East Meadow, New York.  We
will have fun filled activities available for the
children and adults. The event is being spon-
sored by many of our newsletter advertisers
and will be catered by the famous NYC
Brother Jimmy’s BBQ, who will be serving a
lot more that just hot dogs and hamburgers.
   As per my first President’s page, we are
working to have events that will bring out more
of the 2600+ members that are in the New
York Chapter and we hope this event will be
one of them.

  On June 5th, we held our first Street Survival
event that was sponsored by the BMW Foun-
dation, Liberty Travel and Tire Rack. This
event was held for teens between the ages of
16-19 to help them learn car control. We
would like to give special thanks to the men-
tioned sponsors; all of the instructors and
volunteers and the Uniondale Fire Department
for making this event so successful.

Regards,
Anthony Howell

President - NY BMW CCA

From the Chapter
President

 Anthony Howell

Autocross Series Dates
at Nassau Coliseum Uniondale, NY

www.nybmwcca.org
The following are the  remaining  confirmed

dates for the  2004 NY Chapter

BMW CCA Autocross Series.

July 25 Sunday

Aug 21 Saturday

Aug 29 Sunday

Sept 11 Saturday

Oct 2 Saturday
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Tech Session - BMW Pre-Concours Preparation

August 14th, 2004 @ 11:00am

Small Car, Inc.
“Ask someone who knows...”

154-02 41st Ave Flushing, NY
BMW Factory Recognized-Collision Repair

Facility will hold a technical session for those

interested in entering their cars in the Great

Marques at Old Westbury Concours Event in

September. Also this a call for judges who

wish to judge in the Great Marques event.

Lunch will be served. Door prizes provided.

for collision repair and detailing services

Please RSVP with member number to:

events@nybmwcca.org  or 516.792.2002

* Membership cards will be required for admittance

Directions:

Clearview Expwy to Northern Blvd

(West) to  154th Street. Make a left

to 41st Avenue

Small Car, Inc - 718-445-0070
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The AAA Driver

Improvement Program -

“The Driving Force

Behind Traffic Safety”

By Garageboy

Every few years, the State of

New York allows us the privi-

lege of attending a 6-hour

course as part of the Point and

Insurance Reduction

Program.  And every few

years when I attend this

class, I’m reminded of the

scene in Clockwork

Orange where Malcolm

McDowell is physically

restrained while doctors

pin his eyelids open and

insert eyedrops into his

eyes while he is forced to

sit through this very same

6-hour ordeal.

In the mid 90s, I worked at a

company in Hauppauge in

Suffolk County.  Each year,

they would be a corporate

sponsor for the Defensive

Driving Course, hiring a certi-

fied instructor to teach employ-

ees in one of our conference

rooms over two evenings after

working hours.  TWO evenings

of torture.  Nonetheless, it was

fun to take the course with my

work colleagues.  Since many

of the students had driven with

each other, often during lunch

hour and most often after a few

cocktails, tall tales of driving on

Long Island would invariably

creep into the classroom

discussion, along with highly-

opinionated interpretations on

these same tales by fellow

students.  It made the class

bearable, especially since

every time the course was

offered, the interactive instruc-

tion was supplemented with

videos of Christopher Reeve

teaching us basic driving

safety in a mid-80s Mustang.

Even after Mr. Reeve’s tragic

riding accident, they kept

showing those videos, year

after year after year.

The NY BMW CCA has been

fortunate to make friends over

at AAA, and one of the benefits

of this relationship is that AAA

offers the Defensive Driving

Course to BMW CCA members

at their facility in Garden City in

Nassau County with a special

CCA discount.  The attraction

to me was the ability to take

this class with some of my

friends so that we can be the

pins that hold each other’s

eyelids open.  And these

weren’t just friends - these are

BMW friends, and in some

cases, driving school friends,

the harshest of harsh critics

when it comes to driving

safety... or what we think is

safe.  And so this past March,

on a beautiful spring day, a

bunch of us got together

on a Saturday morning to take

this refresher course at the

AAA office. The instructor was

quite entertaining.  It turned out

that this guy was a retired

police officer, and in fact, had

quite a few opinions on driving

and safe driving.  Well,

Garageboy never passes up

the chance at a good debate

over what constitutes safe

driving.  And Garageboy

started to fantasize... maybe

this time a cop could explain to

me why they tolerate

passing on the right or

sitting in the passing

lane or why they toler-

ate people who don’t

use signals.  Perhaps

Garageboy would finally

be enlightened as to

why they’ll chase after

the evil speeder as if

they’re making the

world a safer place for

us all.  Well, this par-

ticular retired police officer

classified HIMSELF as an SOB

when he charged with traffic

duty, something he particularly

relished.  After listening to him

for about 15 minutes,

Garageboy started to see

why... and see the chances of

a substantive discussion on

driving safety evaporate.

After an hour or two of listening

to this guy, at least half of us

started to wonder

if we had previously met up

with this particularly sadistic

cop on any of Long Island's

Continued on page 13
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New York BMW CCA presents
9th Annual Great Marques at

Old Westbury Gardens
Concours D’Elegance

To be held on the grounds of
the Old Westbury Gardens  in

Old Westbury, New York

Sunday Sept. 12th, 2004

Rain Date September 19th 2004

Gates Open at 9:00am
ENTRANTS NEED TO ARRIVE AT 9:00am!!

  Judging starts at 11:00am

This event will feature BMW, Porsche and Aston Martin Cars
Owners of cars not competing in the Concours will be directed to a special exhibit area for

public viewing. Bring the family and your camera

Directions to Old Westbury Gardens:
From The LI Expressway: Take exit 39S (Glen Cove Rd.) follow the Service Road east for 1.2 miles, turn right

on to Old Westbury Road and continue 0.4 miles to the Gardens on the left.

From The Northern State Parkway: Take exit 32N to Post Ave., go north on Post Ave., make a left on Jericho

Tpke. (Rte 25) and a right at the first light onto Old Westbury Road. The Gardens entrance is on the right.

For additional directions call 516 333-0048 or http://www.oldwestburygardens.org/
Contact the Concours Chairman 917-686-0284 email: smf328@optonline.net

for additional information. Registration Deadline - Sept. 4th, 2004
Gate Registration will be $45.00 and on a “space available” basis.

    Name_____________________________________Email _________________________

     Address____________________________City___________State_____Zip_______

     Telephone Number_________________ Make _________ Model /Year_________

Check for $35.00 enclosed, payable to BMW CCA New York Chapter, Inc.

           Mail to: BMW CCA NY Chapter Concours 914 Hewlett Drive, N. Woodmere, NY 11581

Check the class of the car you are entering: Concours____ Street Class___

154 • 02 41 AVENUE

Please note:

ADMISSION FEES FOR

SPECTATORS

MEMBERS OF OWG - FREE
GENERAL ADMISSION - $10

ADULTS OVER 62 - $8
CHILDREN (6-12) - $5

CHILDREN (UNDER 6) FREE

Classifications
• Street: will be judged on exterior only.

 (No undercarriage, tops up on convertibles)
• Concours: will be judged on interior, exterior, motor

compartment and trunk
• New for this year – Special category for tuned cars
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Saturday, June 5th was a great

day for teenagers in New

York. The NY Chapter of the

BMWCCA in conjunction with

the BMW Foundation and all

the associated sponsors

hosted a teen drivers’ pro-

gram at Nassau Coliseum.

This was the first time

the NY Chapter has done this

type of event, and as the

Chairman for this event, I had

my hands full. Let’s just say

that when I cleared all the

Street Survival E-mails out of

my inbox my usage on a

10gig service went from 35%

to 11%.

With the help of all the

volunteers that showed up to

teach and administer this

event it was a resounding

success. The students started

the day with a “Classroom”

session where I spoke about

several important topics

relating to car control and the

physics of traction. At one

point I thought I was going to

freeze up, but when I saw

that people were actually

paying attention to what I

said and not sleeping, I

rallied and hit my stride. We

also discussed proper seat-

ing and hand position with

practical demonstrations.

We matched the

students to instructors based

on several factors. The

pairings seemed to work very

well. The students were

broken up into 4 groups and

each group would repeat one

of the 4 training sections for

approximately 25 minutes.

The four sections were a

slalom, Figure 8, lane change

and sweeping turn. Each

section demonstrated differ-

ent challenges to the drivers.

With thoughtful instruction

they were smoother and

safer through each one.

At 12:30 we broke for

lunch. Everyone ate well and

rested as the Fire trucks rolled

in. FIRETRUCKS? Yes, part of

the program was to prepare

our new drivers for a reduced

traction situation so when the

snow falls this winter, they will

have a clue as to how to

handle their cars. So after a

small problem with one of the

trucks (I broke it by blasting

the sirens too much) we got

about 3000 gallons of water

on the course throughout the

day. As you can see these fire

trucks have reach.

The students were able

to see the effects of the water

on their level of traction right

away. I know that they will

have a new respect for Slip-

pery When Wet signs. The

program ended at 3:00 PM

with a closing meeting to

discuss what we learned for

the day and to “Talk them

down” from the adrenaline

rush of driving those cars and

The First Time
is  The Charm

By Matt Brod
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trucks at and past the limit.

There was such a positive

review of the program and

such an interest from the

attending parents that the

Board is looking into an ALL

AGES Driver’s safety pro-

gram. Special Thanks goes

out to all the instructors that

rode double duty on the

Figure 8, aka. the barf-o-tron.

Visit www.ipodyourbmw.com

Connect with music like never before behind the wheel of your

BMW 3 Series, and X3 and X5 SAV, Z4 Roadster or MINI. With

the installation of an integrated adapter developed by Apple

and BMW, you can now control your iPod or iPod mini through

the existing audio system and multi-function steering wheel.

Which means no loss of power. No loss of sound quality. No

loss of control.

The BMW iPod adapter can be installed in 2002 or later 3

Series, X3 and X5 SAVs, Z4 Roadsters and MINIs with com-

patible audio configurations.

Control. Total driving control meets total tune control with your

fully integrated BMW iPod adapter. Shift between tracks and up

to five BMW playlists and adjust volume without taking your

eyes off the road or your ears off the music. Or select “Ran-

dom” and let the music take you to unexpected places.

Quality. Why settle for anything less than the ultimate sound

experience behind the wheel of The Ultimate Driving Machine?

The glovebox iPod adapter cable lets you enjoy your iPod

music without the loss of sound quality that occurs with existing

cassette and FM transmitter solutions.

Experience. Anyone who has driven a BMW, or plugged into an

iPod, knows the pleasure that comes from experiencing the

perfect marriage of design and technology. Now you can merge

your driving and listening pleasures into one seamless sonic

experience. What could be better?

BMW Playlist Setup. To listen to iPod music in your BMW, you

can either create up to five unique BMW playlists within iTunes,

or choose to listen to your entire library. Once you’ve trans-

ferred your BMW playlists to your iPod, just plug your iPod into

your glovebox adapter cable, select a playlist and you’re ready

to take your tunes on the road.
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Available NOW to all members

FOR MORE INFORMATION CONTACT US AT:
E-MAIL: nysplates@nybmwcca.org TO

INDICATE YOUR INTEREST IN THE PLATES

PROVIDE FOLLOWING INFORMATION: MEMBER #,
NAME, E-MAIL, AND NUMBER OF REGISTRATIONS

Got Plates?
Get your personalized

BMW CCA License plate

Order on-line..yes from the DMV

http://www.nydmv.state.ny.us/org.htm
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Grafik Dezine

786-A Grand Blvd Deer Park, NY

631.274.9723

phil@grafikdezine.com

grafikdezine.com

MUNICH, Germany - BMW is betting that small is

beautiful by launching the new 1-series luxury compact

car in a bid to capture a younger audience with an eye

for prestigious brands and money to spend. Scaled down

but not downscale, the 1-series goes on sale in Septem-

ber as the German auto maker’s first entry into the

compact car market -- t he biggest in the industry with

around 12 million vehicles a year moving out of show-

rooms.

But only around 6 percent of compact cars are classified

as premium, a notch above the sea of plain-vanilla

hatchbacks and sedans. The premium segment is

growing faster than the overall market, and BMW aims to

take advantage of that growth potential by projecting its

luxury image onto an auto smaller than its current fleet of

sleek and muscular cars.

“You can see with your naked eye that this is a BMW,”

the company’s head of sales and marketing, Michael

Ganal, said when presenting the car to reporters on

Wednesday night, insisting that BMW had not departed

from its successful focus on luxury.

BMW sees the 1-series as fitting nicely between its 3-series cars and its tiny Mini, with which it targets lifestyle-conscious consumers who want

a car with personality. The 1-series costs 19,800 euros ($23,890) for the basic 116i model with a 115-horse-power petrol motor -- some 800

euros more than a similarly powered Golf -- but the addition of air conditioning, alloy wheels or a navigation system can easily boost the price.

Ganal said the 1-series would lower the average age of BMW customers, which he put at “clearly under 50” for the BMW brand and “clearly

under 40” for Mini drivers. Lifestyle awareness. “The car is well positioned and there will be a class of buyers for it. It will certainly boost

competition in the upper end of the compact car segment,” Michael Raab, an auto analyst at Bank Sal. Oppenheim in Frankfurt. It is a nice

second car for a lifestyle-conscious family. It is certainly a nice car for a lifestyle-aware single who wants a compact car but a beautiful one,”

Raab said.  By testing the upper end of the compact car segment, BMW will compete against Volkswagen AG unit Audi’s A3, a well-equipped

VW Golf, Fiat division Alfa Romeo’s 147 model and the Mercedes-Benz A class. It may end up robbing some sales from the compact version of

its 3-series sister, Raab said, but he suggested the Mini was different enough not to be a rival in consumers’ eyes.  BMW expects to sell around

100,000 of the 1-series next year. It sold 1.1 million cars overall last year and wants to boost this figure to 1.4 million by 2008. Initial reviews of

the 1-series hatchback in the automotive press have been generally positive, praising its classic BMW sculpted looks and good handling thanks

to even weight distribution. It is the only compact with rear-wheel drive. But some complain it is cramped in the back seat, and car critic Jeremy

Clarkson, writing in the Sunday Times, called it “monumentally ugly -- as much of an eyesore as the 1960s fire station in a mellow yellow

Cotswold town.” To hit its youthful target audience, BMW’s “The Principle of Joy” advertising campaign complements traditional print and

television spots with pitches via the Internet, multimedia mobile phones and personal digital assistants.

BMW 1-Series

Habberstad/NYBMW CCA
SummerFest

July 18th
BMW Corporate Brand Mgr.

See back cover !
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The AAA Driver

Improvement Program -

“The Driving Force

Behind Traffic Safety”

By Garageboy

Continued from page 6

major thoroughfares... during

his busier ticket-writing years.

At one point during the class, I

started to daydream.  I started

to compare this course to any

classroom instruction I’ve ever

attended at a BMW CCA

Driving School. They’re very

different types of instruction.

The AAA class talks in a theo-

retical way about how not to

get into accidents.

But the BMW class talks about

how to get OUT of accidents

when you’re presented

with a dangerous situation...

not just on the track, but also

on the street.  This is what

makes the BMW classes so

invaluable compared to any

other “safe driving” instruction

that is offered.  The BMW

classes present you with realis-

tic situations that you will

inevitably encounter - and then

teach you how to control your

very own car in that very same

type of situation.

Supplementing classroom

instruction with track instruction

- in one’s own car - is far more

valuable than the mandated

NY State class could ever hope

to be.  In the Defensive Driving

course, there was definitely

some bizarre jargon that was

used that was unusual to

Garageboy and his fellow track

junkies in attendance.  When

an instructor says, “slow

down”, we simply “lift”.  Every

time I am on the highway, and I

see all the brake lights glow-

ing, I simply lift, and I am able

to slow down safely and

calmly,

without dangerously shifting

the car’s weight like all those

folks slamming on the brakes

do.

Nonetheless, there were defi-

nitely some useful tips in the

class.  I remembered a few of

them.  One was: “Looking

ahead is not something you

learn to do overnight; it takes

practice”.  He was RIGHT on

there!  It takes years to learn

how to do this.  Even after

knowing HOW to do this, I

have to remind myself, while

racing, to look ahead for the

next cone or turning marker

until it becomes routine again.

Another gem was: “Identify

possible escape routes”.  Ev-

ery day, every moment, every

turn - I can’t argue with the

need to do that.  Unfortunately,

those were the only two I wrote

down for this article.  There

may have been a third, but

after listening to so many

stories of police abuse, I think I

blotted it all out of my head.

Sadly, I’m left wondering how

many lives he has ruined? How

many people has he stopped

for DWB during his long

career? Uhh....back to safety...

I think the Defensive Driving

course in New York State

should be mandatory - every

three years for every driver.

Did you know that they ex-

tended the license renewal

period to eight years in New

York State? That means that

my 84 year old neighbor won't

need to renew until he is 92!.

That is why I am grateful for an

occasional romp on the track at

a NY BMW CCA Drivers’

School to refresh my skills on

how to survive.

So would I do it again?  Abso-

lutely!  The AAA does a great

job, and the NY BMW CCA

Club members benefit greatly

from their cooperation.  I highly

recommend it you never know,

you might learn something

useful... or even something

that might save your life!

New York State: THE LAW

If you live in New York State,

the law states:

“New York motorists who

complete the Defensive

Driving Course 8/6 program

in New York through a De-

partment of Motor Vehicles

approved training center:

- may receive a reduction of

up to four (4) points on their

driver

record (course may be taken

once every 18 months for

point reduction).

- will receive a minimum if

10% reduction in the base

rate of the auto liability and

collision insurance premiums

each year for three years,

providing the motorist who

completes the course is the

principal operator

of the vehicle.”
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Mail To: NY BMW CCA

PO Box 607 Westbury, NY 11590

• NY Chapter Caps - $18.00
• NY Chapter Fleece Pullovers - $48.00
    Colors available
• NY Chapter - L/S T-Shirts - $16.00
• NY Chapter - S/S T-shirts - $12.00
• Logo Titanium Key Ring - $10
• Logo Pens - $ 8

• Ponchos - $10

Got questions?  PayPal Payment or e-mail

send to: merchandise@nybmwcca.org

Voice: 516-792-2002

Shipping $3.50  per item
* Certain Sizes and Colors

May Require Special Ordering
Please contact us! Special Orders taken

Add $3.50 Paypal Fee

BMW NY Chapter Gear

Name:______________________________
Checks • Money Orders • PayPal
Address:__________________
__________________________
City
State_____________________
Zip:______________________
Tel_______________________
No:______________________
Email:____________________

Enter Color/Qty:
Poncho________
Fleece_________________
Long Sleeve Tee____________
Short Sleeve Tee________
Titanium Key Ring_________
Cap_________
Pens_______
Total $________

SMALL CAR, INC.

Fax 718 • 463  • 4926
Office 718 • 445  • 0070

NY Chapter - Calendar Of Events
• July 10th - BMW CCA BBQ - Eisenhower Park
• July 18th  - SummerFest @ Habberstad BMW
• Autocross Dates - See Autocross Page
• August 14th - Tech Session - Pre- Concours
  Session at Small Car, Inc. Flushing, NY
• Sept. 12th Great Marques at Old Westbury
• NY BMW CCA Day @ Martha Clara Vineyard
 October 3rd

NY BMW CCA Autocross Series.

July 25 Sunday

Aug 21 Saturday

Aug 29 Sunday

Sept 11 Saturday

Oct 2 Saturday
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2004 NYBMWCCA Day at Martha Clara Vineyards
6025 Sound Avenue, Riverhead, NY

Sunday, October 3, 2004 - 12:00 Noon to 5:00 PM

Bring your BMW and park it in line with the rest of the BMW’s.  Photos will be taken of the lineup for

publication in the Chapter newsletter.

Of course the tasting room will be open for complimentary wine tasting.  In addition, there will be

many other things adults and children can do. The Hemingway’s African art gallery will be open, as

will Martha Clara’s retail store. All Chapter attendees will be given a card to purchase bottles of wine

at a 20% discount from the vineyard’s wine store. There are several zoos of animals on display

around the vineyard.   In addition, a horse-drawn carriage tour of the vineyard is available at a nomi-

nal charge.

From Noon until 3:00PM there will be cooking demonstrations.

From 3:00 PM until 5:00 PM there will be live music.

Come when you want.  Stay as long as you want.  Participate in what you want.  No commitments, no

structure to this year’s event.  This event is whatever you want it to be.  Before or after you arrive at

Martha Clara Vineyards, stop by the local farm stands for fresh vegetables and home baked goods.

Get your Halloween pumpkins right from the pumpkin farms.  Bring a picnic lunch, open a bottle of

MCV wine, and picnic while listening to live music.  Meet, hang out, kick back and enjoy the music,

and talk BMW with other Chapter members.  Meet the NY Chapter’s officers and other active Chapter

members.   Check out other member’s BMWs.  Come one, come all, and have a good time – however

you like.

Directions to Martha Clara Vineyards:

Take the Long Island Expressway heading East to Exit 71 - Make a LEFT onto Edwards Avenue

Head North on Edwards Avenue (about 3 miles) - Make a right at the second LIGHT  onto Sound

Avenue  Head East on Sound Avenue   (for approximately 10 miles)  - The Tasting Room will be on

your RIGHT

Save the date !
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5th Annual SummerFest Sunday, July 18th
Habberstad BMW - Huntington, NY

11am-3pm
Guest Speakers: BMW Brand Manager

 Events:  Q & A

               Race Cars and Racing videos

    Door prizes:

  Motorsport lithographs by Thom Montanari

  Miscellaneous BMW Motorsport Mementos

Door Prizes from all vendors

 Habberstad will write orders for Dinan Performance downloads with no

charge for labor at this event.

 Discounted Parts and Lifestyle accessories will be available at the event.

 Free Food and Drink

 Arrive early we expect a large crowd and parking will be at a premium.  Arrive late

and you will be walking to the dealership.

Event sponsored by Habberstad BMW and the New York Chapter - BMW CCA.

 Mark your calendars for one of our most popular events of the year

Tech Presentations, demonstrations, raffles, door prizes, parts discounts, free

food are just part of the reason to attend this event.

RSVP the chapter hotline 516-792-2002


